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Danny Seo is the foremost authority on living a modern, environmental lifestyle.  
 

Having recently celebrated the publication’s 10th anniversary, Naturally, Danny Seo, 
celebrates where lifestyle and sustainability meet. Home, food, entertaining, travel, 

and everyday life are enhanced by natural, healthy, modern living. Each issue engages, 
educates, excites, and inspires. Think Pin-worthy decorating ideas, entertaining with 

ease, meaningful travel, and beauty that feels good inside and out. Whether it’s using 
homegrown ingredients from your garden, redoing your house with zero- emission paint 

or celebrating the outdoors, Naturally is a magazine for how we live today. 

‘‘I believe it’s easy to live 
a sustainable and healthy 

life almost effortlessly 
with great style.’’

 — D A N N Y  S E O

Mission Statement
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Danny Seo − The Brand
Magazine
3.2 million readers

Books
15 titles in print 

Television 
The Emmy Award-winning 
Naturally, Danny Seo was the #1 
highest rated TV show on NBC 
on Saturday morning for three 
seasons. Today, the series has 
found a new audience streaming 
on the PEACOCK TV platform. 

Retail 
“Naturally, Danny Seo” home 
products available in stores like 
T.J. Maxx, Marshalls, HomeGoods, 
and HomeSense. We also have  
a strategic partnership with 
Sprouts Farmers Market for  
in-store special events.

Streaming
A new series “Junk to Jewels” 
premiered this year on the SUNE 
app.  Danny travels the country 
meeting makers who transform 
the undesirable into gorgeous 
new creations. The SUNE app—
the world’s largest craft fair—is 
powered by QVC. 

The Drew Barrymore 
Show
Danny joined the hit daytime 
talk show as the Chief Lifestyle 
Contributor in Season 5. Expect 
plenty of cooking, decorating, 
DIY’ing and more! 

Social Media 
Naturally, Danny Seo reaches 
500,000+ people. Our companion 
design brand RUE reaches 1+ 
million. Total combined: 1.5 million

Brand Partnerships
We work in partnership with 
many national brands including 
Signature Kitchen Suite, 
CleanCult, Tru Niagen, Pendulum 
Probiotics and Garnier. 

“Do Just One Thing” 
Column
Syndicated to 500+ newspapers 
every day through Universal 
Syndicate. “Do Just One Thing” 
will be published as as book in 
2024 by Norton. 

Digital, Tablet  
and Mobile 
Global distribution on Apple 
News+ and PressReader, reaching 
millions of additional readers 
worldwide
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Food

Imagine food 
that’s delicious 
and nutritious 
and a breeze 

to make: clever 
tricks, tips and 

new techniques 
in every issue.

30%Fast 
F� d 

Dupes
Drive-throughs, takeout orders, speedy deliveries. Let’s face it, fast food is a big part of 
our dining culture. But it’s also a big reason for Americans’ most stubborn health issues. 

Here to help—plant-based makeovers of our all-time favorite quickie cuisines. We’ve 
tackled some of the most common diet downfalls—think Chinese noodles, pepperoni 

pizza, chicken nuggets, frosty malts, and cheeseburgers—and remade them with whole-
protein alternatives that satisfy cravings without a load of unhealthy fats and empty 
calories. But are they fast? You bet they are. In fact, you’ll have these easy-to-make 

crowd-pleasers on the table like greased lightning (but without the grease, of course.)

Fast PHOTOGRAPHS BY 

Rikki 
Snyder

F� d 
FOOD STYLING BY 

Leslie 
Orlandini

DupesRECIPES BY
Olivia 

Roszkowski

NATURALLY, DANNY SEO
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Chickpea Quinoa Fall Goddess BurgerTURN PAGE FOR RECIPE

Blueberries are mildly sweet, cute as little buttons, and 
bursting with nutrients. And yet, there is so much more to love 

about this superfood—including how versatile they are as a 
key ingredient in these delicious recipes.

• PHOTOGRAPHS BY RIKKI SNYDER

• RECIPES BY OLIVIA ROSZKOWSKI

• FOOD STYLING BY LESLIE ORLANDINI
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IT’S BLUEBERRY SEASON, 
the time of year when the fruit 
is most available and affordable. 
And there are so many reasons 
to buy them, a lot of them. First, 
they’re easy to freeze—and won’t 
lose their deep purple color and 
nutrients in the process—so 
the time is ripe to stock up. And 
speaking of nutrients, for only 
85 calories per cup, blueberries 
pack in an amazing amount of 
vitamins, minerals, and anti-
oxidants, along with fiber. This 
fruit’s superpowers include a 
natural plant compound called 
polyphenols, which studies have 
shown promotes heart and cir-
culation health and even lowers 
blood sugar levels. 

You’ve no doubt had blueber-
ries in pies and muffins—two 
classic combos—but there are 
so many ways to cook with the 
versatile berry. Our Chef Olivia 
developed the recipes that follow 
with intriguing flavor pairings 
in mind, marrying the berry 
with jalapeños, corn, olive oil, 
and more. She’s rolled them 
into breakfast dishes, sides, and 
desserts that only taste complex. 
If you aren’t already a big fan of 
this cute little fruit, we’re bet-
ting you will be soon.

 BLUEBERRY
VANILLA SWIRL 
KLONDIKE BARS
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Down
South
Farmon the

Want to tap into your 
inner farmer, but 

without a permanent 
change in zip codes? 
Consider a farm stay 

with Sagra Farms, 
where families and 

groups can connect 
to the land and eat 

some delicious fresh-
from-the-fields meals.

-> In this day and age, many of 
us have ventured far from our 

agricultural roots. Our ancestors 
heavily relied upon their fields and 
gardens for sustenance and didn’t 
have the luxury to pop over to the 
local grocery store. While this level of 
convenience is undoubtedly sanity-
saving, that still, small voice lingers, 
reminding us to put our hands in the 
soil and grow foods that are harvested 
and savored mere minutes later.

It’s this feeling that can be 
rediscovered through Sagra Farms 
farm stays and retreats. With a goal of 
sharing the joy of sustainable farming 
with others, the company has crafted 

chic lodging with farm-to-plate meals 
in places such as Shaftsbury, Vermont 
and Saxapahaw, North Carolina. There 
are upcoming farms planned in Malibu 
and Petaluma, California. 

But we’ve got our eye on a Sagra 
farm stay that’s nestled in the Chat-
tahoochee Hills of Georgia. Just 33 
miles from Atlanta, you’ll find their 
newly-opened South Node Farm, which 
happens to lie right across the street 
from Serenbe, the idyllic biophilic com-
munity that places nourishment and 
wellness top of mind. 

In that same spirit, South Node 
Farm is “a model regenerative home-
stead farm and teaching center,” as it’s 

described on the Sagra website, that 
sits on five acres. At the heart of it all is 
a 100-year-old farmhouse containing 
three bedrooms for guests. 

“South Node is a place about finding 
your purpose by slowing down and 
connecting with the land,” says Stepha-
nie Bernstein, founder of South Node 
Farm. On the property, guests will 
discover its bounty of culinary herbs, 
medicinal plants, seasonal vegetables, 
and flowers, with orchard plantings 
coming this winter and some resident 
chickens as well.

“Across the five acres you’ll find gar-
dens, walking trails for forest bathing, 
a pool and hot tub, and lots of places to 

Story by  
SHELBY DEER ING

Photographs by 
STEPHEN DEV R IES OF  

ELEV EN PRODUCTIONS
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Travel

Off the beaten 
path: revel in 

nature, encounter 
the unexpected 

and explore 
undiscovered 

gems.

30%

Story by Shelby Deering Photographs by David Engelhardt Naturally Page 122

S HORES HORES HORE

TH I N GTH I N GTH I N G

It brims with 
history and 
nautical lore, but 
Maryland’s capital 
city also glimmers 
with sophisticated 
hotels, stylish 
shopping, and 
food you’ll write 
home about.
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           Story by DANNY SEO
Photographs by DAVID ENGELHARDT

viet-namaste
  Forget Tokyo, 
          Seoul and 
      Hong Kong, 
Vietnam is an unspoiled paradise 
                      for food and shopping lovers  
             that should be on top of your list 
                            if you plan to visit Asia. 

        Our very own Danny Seo treks 
                   halfway around the world to explore 
the exotic parts unknown. 

105NATUR ALLYDANNYSEO.COM

OUI!TO TH E PARIS FLEA 

By Amy Feezor  Photographs by Rikki Snyder

Naturally, Danny Seo Page 80  Spring 2024

A handful of years living in the French capital made me 
a casual visitor to the Marché aux Puces de Saint-Ouen.  
But it took finding a nineteenth-century silver spoon hidden in my 

weekend home in Burgundy to make me a bona fide regular at the 

Paris flea market. 

Determined to give that spoon its own completed collection—it’s 

by the legendary Christofle brand (!), monogrammed with my initials 

(!!)—I’ve been prowling its labyrinth of stalls ever since. Here’s what 

I’ve learned first-hand from the world’s first antiques market…and 

how you can make the most of a visit to the secondhand playground 

captivating celebrities, top designers, and causal deal hunters alike. 

81NATUR ALLYDANNYSEO.COM
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Style

People, places 
and things that 

catch Danny’s eye 
and the “best of” 
money-saving, 
earth-friendly 

and brilliant tips 
and ideas from 

Danny’s syndicated 
column, "Do Just 

One Thing."

20%

S PAC E S

Celebrity designer VERN YIP believes that everyone 
deserves a well-designed home, one that makes each 

member of the family feel happy, comforted, and safe—
including the four-legged members of the pack.
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Elegance

California interior designer Alison Davin of Jute Interiors  
believes our homes should feel as good as they look. In her new 
book, Live Natural, she shares her approach to creating  
chic, organic spaces that are healthier for people and the planet. 

-> Alison Davin is singing our tune. 
It’s the one that goes like this: 

When high style meets Earth-friendly 
sustainability, the result is as gorgeous 
as it is green. In 2009, Ali founded 
Jute Interiors, now with offices in 
Sausalito and Santa Monica, following 
stints at L.A.’s prestigious J. Paul Getty 
Museum and Bonham’s Auction House. 
While those first professional positions 
honed her artful aesthetic, it was her 
own personal health journey that led 
to her expertise in nontoxic, chemical-
free home design.

Jute’s founding roughly coincided 
with an autoimmune disorder diagno-
sis, and she began to recognize that 
the more she was on a job site, the 
worse her symptoms became. “I’ve had 
chemical sensitivities since birth basi-
cally, and they catapulted to a new level 
after I had my son, who’s now in high 
school,” Ali says. “I had to become more 
mindful going on job sites past that 
point about what I was exposed to. So, 

I just kind of dug in on a very personal 
level and started really testing things.” 
Ali says. 

While she was attracting a clientele 
that was drawn to her spare, nature-
inspired aesthetic, her message about 
the importance of cleaning up the inte-
rior air we breathe and the surfaces we 
touch was shared on a want-to-know 
basis. “We didn’t really talk about it 
that much with clients,” she says. “We 
would just kind of tell them, we know 
a lot about this, so if this is something 
that’s of interest to you, we can tell 
you. We didn’t really push our agenda 
on anyone. People were coming to us 
way more for aesthetics.”

However, when Covid put our own  
health and that of our families in sharp 
focus—and also sent us into our homes 
full-time—Ali saw a shift. “Post covid, 
I felt like a real need for sharing all the 
knowledge I’ve accumulated because I 
felt like things were starting to turn, 
and people were way more open to 

health and alternative health and any-
thing to do with the environment than 
they were open to before.”

Enter her new book, Live Natural: 
A Relaxed Approach to Creating Healthy 
Homes. In it, Ali shares her deep knowl-
edge of nontoxic furnishings and build-
ing materials juxtaposed with images of 
her firm’s interiors projects, all designed 
to be harmonious with nature.

 While you’re touring the stun-
ning spaces, Ali boils down extensive 
knowledge on everything from feng 
shui to sustainable furnishings choices 
to chemical-free adhesives to style that 
is harmonious with nature. “It’s pur-
posefully written to be digestible” she 
says. “It reads more like a magazine to 
me than it does a book. The idea was to 
have these pretty pictures to make you 
kind of feel safe and engaged so you can 
absorb the information better.”

We asked Ali to share some of that 
essential info with us. Turn the page 
for what we learned. P

H
O

T
O

G
R

A
P

H
S

 B
Y

 L
IS

A
 R

O
M

E
R

E
IN

 F
R

O
M

 L
IV

E 
N

A
T

U
R

A
L:

 A
 R

E
L

A
X

E
D

 
A

P
P

R
O

A
C

H
 T

O
 C

R
E

A
T

IN
G

 H
E

A
LT

H
Y

 H
O

M
E

S
 B

Y
 A

L
IS

O
N

 D
A

V
IN

 W
IT

H
 

C
H

E
R

Y
L 

M
A

D
A

Y
; P

U
B

L
IS

H
E

D
 B

Y
 G

IB
B

S
-S

M
IT

H

Story by SANRDA SORIA
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1 Sprinkle Safely
You need only raid your kitchen pantry to 
create an easy, all-natural insect repellant 

to prevent your potted plants and garden seedlings 
from being attacked by pests. Grab cayenne pep-
per and garlic powder, then sprinkle them around 
the plant and on top of the soil. Insects hate these 
spices, so they make a perfectly harmless all-natural 
additive that won’t hurt plants. You can also boil 
water with garlic to make a garlic spray. Once it’s 
cooled, pour the mixture into a spray bottle to spritz 
leaves, stems, and anywhere you think insects may 
be attacking your plants.

Every day, I pen a syndicated column 
called “Do Just One � ing” that appears 

in newspapers across the country. Over the 
past several years, I’ve accumulated thousands 
of tips that not only help people to live a little 
bit greener each day, but are smart ways to cut 
waste and save money as well. In each issue of 
this magazine, I’ll round up my all-time favorite 
tips. � ey’re clever, fun, and simple enough that 
I think you’ll Naturally love to try them. 

–DA NN Y SEO 

Do Just One 
Thing (Or 15!)
Danny Seo’s favorite Earth-happy, 
money-saving ideas.

3 Surge Purge
One of the biggest 
energy hogs in the 

home isn’t glaringly obvious—the 
cable box/internet modem/Wi-
Fi router. Designed to provide 
television, phone, and internet, 
the box is a major energy drain in 
itself. One way to help curb the 
cost of electricity is to plug the 
cable box into a surge protector 
that has an electrical kill switch. 
If you switch off the electricity 
right before you go to sleep and 
turn it back on in the morning, 
you’ll reduce your household’s 
overall energy usage by as much 
as 10 percent.

4 Scrub Up
A cooking 
innovation called 

“pan liners” are designed 
to negate the necessity 
to scrub pots, pans, and 
baking trays by lining them 
in single-use plastic sheets 
that you simply throw away 
when you’re done. The 
problem? They’re single-
use plastic. Even worse, 
the liners aren’t recyclable. 
We suggest doing what 
generations of cooks have 
done before you: Cook, 
bake, and roast in your 
cookware then scrub it clean 
when you’re done.

2 Perfect Paint
Thinking about giving the outside of your house a fresh 
paint job? The color of the paint you choose can have 

a big impact on your home’s energy-effi ciency. Live in a warmer 
climate? Choosing a light color can increase your house’s light 
reflective value (LRV). For example, a pure black color measures 
0-percent LRV and a pure white has a 100-percent LRV. A pale tint 
reflects light away, so your home needs less energy to stay cool. For 
homes in colder climates, a dark color helps absorb heat to reduce 
heating costs.
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beauty, truth, + goodnessIDEAS
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Health  
&  

Beauty

All that nature  
has to offer,  
to look and  

feel beautiful. 
Superstar makeup 
artist Bobbi Brown 

is our exclusive 
beauty and 

wellness editor.

20%

Early
Celebs may love the full-body MRI scans that can detect 
early stages of cancer and diseases, but these expensive 
tests have their downsides too.

-> Splurging on a full-body mag-
netic resonance imaging (or MRI) 

screening is not only pricey, but it 
might be scary to find out what’s going 
on inside your body too. True, these 
futuristic tests can help you stay in 
control of your longevity, but they can 
also alert you to hidden cancers, aneu-
rysms, degeneration of your spine and 
tissues, and other health issues that 
you may have to face in the future.

But that hasn’t stopped celebs like 
Kris Jenner, Kim Kardashian, and 
Maria Menounos from jumping on the 
head-to-toe-scan bandwagon and post-
ing viral posts about their experiences.

One of the biggest names in the 
high-tech imaging category is Prenuvo, 
a startup that offers “multi-parametric 

imaging” in eight locations, including 
New York City, Los Angeles, and Chi-
cago. The company boasts a noninva-
sive technology that uses a powerful 
magnetic field and radio waves that 
can capture 10 times more images 
than a standard MRI to identify more 
than 500 common and rare conditions, 
including cancer and multiple sclerosis.

“Our confidence in our techniques 
and accuracy is rooted in our holistic 
approach to screening,” according to a 
Prenuvo spokesperson. “We not only 
rely on detailed images but also con-
sider an individual’s clinical history, 
risk factors, and family history. This 
comprehensive assessment aids in ac-
curately stratifying the risk associated 
with any findings.” 

Ask Maria Menounos and she’ll 
tell you she’s grateful she agreed to 
have a Prenuvo scan earlier this year. 
When she received her results, she was 
shocked to learn that she had a 3.9-cen-
timeter mass on her pancreas. A follow-
up biopsy showed that the mass was 
a Stage 2 pancreatic neuroendocrine 
tumor. A month later she had surgery 
and needs no further treatment.

“I’m so grateful and so lucky,” she 
later told People magazine.

Fashion influencers aplenty are 
jumping into the tube too, some don-
ning a branded set of scrubs, some 
paying for the test, and some getting it 
comped—all because they feel passion-
ate about their health and share the 
goal of spreading the word about the 

Story by  
LA MBETH HOCH WA LD
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KAUFMANN’S 
NATURAL BEAUTY 
COSMETIC LINE IS 
ROOTED IN DECADES 
OF HERITAGE 
KNOWLEDGE FROM 
THE AUSTRIAN ALPS
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AS A LONGTIME NUTRITIONIST AND TELEVISION REGULAR, JOY 
BAUER KNOWS A THING OR TWO ABOUT FOOD, AND SHE’S GOT SOME 

MUST-HAVE ITEMS IN HER TOOLBOX SHE CAN’T LIVE WITHOUT.

Story by SHELBY DEERING | Photographs by RIKKI SNYDER | Makeup by DANIELLE TERRY

JOY’S JOYS

Naturally, Danny Seo

S U M M E R  2 0 2 4

Page 65
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N A T U R A L L Y’ S 
R E A D E R S A R E:

Women............................................................94%

Median Age..............................................40

Age 21-54......................................................72%

Median HHI...............................................$74,865

Married............................................................64%

Postgraduate Degree................25% 

Homeowners..........................................74%

Parents.............................................................59%

The Audience
A fresh distinctive audience with their own set of unique values
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Issue	 On Sale	 Space	 Art Due

Winter 2025	 Dec 5	 Oct 15	 Oct 29

Spring 2025	 Mar 5 	 Dec 15 	 Jan 15

Summer 2025	 June 4 	 Mar 15	 Apr 15

Fall 2025	 Sept 3 	 June 15 	 July 15

Publishing Schedule
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Publisher’s approval.

B. �Positioning of advertisements is at the 
discretion of the Publisher, except where 
specific preferred positions are covered 
and agreed by contract.

C. �Short rate will apply if advertiser has 
not earned billed rate at end of contract 
period. Rebate will be made at end of 
contract period if advertiser has used 
sufficient additional insertions to earn 
lower rate.

D. �Publisher assumes no liability for 
errors in key numbers, free information 
numbers or advertisers index; or for 
failure to publish advertisement for any 
reason.

E. �Advertiser and advertising agency 
assume liability for all content of 
advertisements printed, and also assume 
responsibility for any claims arising there 
from made against the Publisher.

F. �Client assumes full responsibility for all 
payments in the event of agency (acting 
or otherwise) default.

PLEASE NOTE:
• �Publisher is not responsible for 

any reproduction errors on printed 
advertisements that arrive beyond the 
agreed art due date and that are not 
supplied with a 4-color proof.

• �Publisher is not responsible for any error 
in reproduction if ad/file is supplied in any 
other format than required.

• �All ads provided in Native Application Files 
(Mac Platform), Quark XPress, PhotoShop, 
Illustrator, Microsoft Word, Microsoft 
Publisher, Power Point or any other 
word processing program WILL NOT BE 
ACCEPTED. It must be submitted as PDF 
or TIFF file.

• �Do NOT send JPEG or GIF files, do not send 
files in RGB.

• �All ads submitted should be suitable to 
print as is. If files are prepared improperly 
and mechanical requirements are not 
met, Publisher will not guarantee the 
reproduction of the ad and additional 
production charges for the advertiser  
may result.

• �ANY SUPPLIED FILM WILL BE COPY DOT 
SCANNED AT AN ADDITIONAL COST 
TO THE ADVERTISER. ALL FIFTH/PMS 
COLORS rates must be negotiated  
in advance.

Ad Specs and Requirements



N A T U R A L LY D A N N Y S E O . C O M

naturally, crafty
naturally, fun

naturally, stylish
naturally, delicious
naturally, beautiful
naturally, celebrate


